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Why Facebook?

Facebook the biggest social nhetwork in the world,
with 2.27 billion active users, Nearly 1.5 billion of = Market Share of Social Media Platform Visitors:
whom are active every day. Instagram

3.2%

Twitter
8.7%
Facebook
47%
YouTube
34.6%
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Introduction to Facebook Marketing

How to Create Your Facebook account

Create a new account

It’s quick and easy.

e Open the Facebook homepage. (www.facebook.com)

e Minimum 13 years of age to create a Facebook ::::smghmn@gm. 5:”
account. mohinisinghdotin@gmail.com
e Enter in your information. (your first name, last ...
name, email address, password, birthday, and S
gender). CxTCD
e Click the "Sign Up" button. ofemde Mde  cusiom ©
e O p en t he ver[fic at iO n ema I l ;.IJ‘é}éL?.;:!Eﬂc;ff;.:ﬁifﬁ- receive SMS natifications from
o Congratulation you have now created your first

facebook account.
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http://facebook.com/

How to Create Your Facebook Page

Edit your details

e Go to facebook.com/pages/create.

(Page in the top right hand corner) 0
e Click to choose a Page type.
(local business or place, brand or product, community.)
e Choose your user name. e e e
(This will be the url of your page) R
e choose your business t ype. ﬁﬁ%ﬁ&fﬁiiﬁiﬁ made visibls on the map shown to page
(brand or product, and cause or community.) T

In the following zip codes andfor cities:

e Fill out the required information.

Save Changes R#:Ll=:

* Dpen on selected hours
Always open
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How to Create Facebook Group

e Find "Add Group" From your "home page"” Osoate How Gvote
on Facebook go to the Explore FR—
e Groups section on the left side menu and click Members: | no g
on, “Groups.” s il
e Click "Create Group” e o
e Name Your Group. ® @ Closed
« Add Members. remoers sn o
e Choose Privacy Setting. - ivmics R

e Add Your Cover Image.
e Complete "About" Section
e Follow the instruction

LE8arm mora aboutl groups privacy

(oo [
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Important points to keep in mind while creating a facebook Account

Mark Zuckerberg

W y <] « Create Your account with a person's
Mark-'z:uckerberg@ v Following v weswe name

e (not with your business name.)
o Add a cover image that reflects your

personality
@ lm::nging the world closer together. 0 ;A:;.:Tfr:g:re;h;;ig @ h ® Add you r prOﬁle piCtu re

One of my favorite things about building Facebook is | can walk through
almost any city in the world and people will stop and tell me stories about G 5 b = b 5 b t l
& Founder and CEO at Faceboo K how they met their husband or wife through Facebook. It's a great feeling. ® Ive a rle IO a Ou you rse

) Works at Chan Zuckerberg Initiative And until recently, Facebook didn't even have any features to help with

DO YOU KNOW MARK?

f you know Mark, send him a message

e s s i [ ] [ ]

7 Studied Computer science at Harvard dating. ® A dd b t [ k t t
University Starting today, we're launching Facebook Dating in the US. I'm excited to you r We SI e In O yOu r accoun

(ol Lives in Palo Alto, California see how it'll help people come together and find love around interests,

P

Scpers ot begining t make e and g you comrol ety e Keep it personal with a ration of 70:30
experience. Facebook Dating is now live in 20 countries and I'm looking
e 70 % content should be your personal

) Married to Priscilla Chan
= Followed by 117,638,305 people forward to launching more soon.

OO0 s 147 26K commen ts 12K shares
Photos

D i O conmen > shore e 30 % promotions or related to your
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Important points to keep in mind while creating a facebook Page

e The cover and profile photos you choose are extremely important
e You need to ensure your Page Looks professional and polished.
e Have a consistent icon on all social media networks

Facebook Cover Photo branding tips

e Branding with Your profile picture of _ -
« Be considerate to the text placing make RACHEL PLATTEN 7/ SRR \\
sure you don't over lap with the T e s
facebook buttons FIGHT SONG B
e Fill out the description for your cover OUT NOW
photo too
e Use your cover photo as a marketing s = B Aw
tool. -_ NS e .| Rachel Platten @ J/ ' ‘

g | /
L g :‘I:-. / F;

e Change it every so often to help boost
awareness of your latest offerings

' Timeline About Photos MUSIC More =
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CTAs (Calls to Action)

L Meon Ships

lI eEREE Chriops ! [TRTT = 949 A OO .-
"- ™ - :
Grahamn

m Victoria B E Golden T Graham's

1 ekl
il R it f il i

4.8 Jr ¥ W o 4.8 9 v W % L rmra. | .ﬁ'. o p

Friday, October 28 at 8 PM in EDT |

Home Home Servll

0 B

Homae A i

o Thi Hall

othe other B Tickets by Eventbrite

Lapie
otheer

you can edit links and or change X
the kind of promotion displayed on
the Cover Photo page.

Options available can be like
e Sign Up

e Book Now

e Contact Us

e Use App

e Play Game

e Shop Now

e Watch Video (and more).

choose accourding to your product or service

@% mohinisingh.in D mohinisinghdotin@gmail.com D 8588927042



Cover Photo
851 x315

Key Points

Cover images

changing your cover image every month or 140x 140
whenever you have a special offer use your cover as a tool

Remember Facebook formatting defaults

Use CTAs and apps to drive specific behavior on your Page

160 x 160

640 x 360

e Optimal Design Size for Facebook Profile Cover Image - 851 x 315

P rofl I e P I Ctu re e Optimal Design Size for Profile Image - 400 x 400

130X130 e Size of icon is 180 x 180 to 160 x 160 (1:1 aspect ratio)
e We recommend using a graphical icon (as opposed to simply using

text)
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“About” section

e Explain what your company does,

e Why you're different, (MVP) You never get a second chance to
_ _ ’ make a first impression.

e Add interesting facts.

— Will Rogers
e Write specifically for Facebook.

e Create an awesome first Iimpression l@
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Important points to keep in mind while creating a facebook Group

NAME OF YOUR GROUP SHOULD BE MEMORABLE AND SEARCHABLE

GROUP SETTINGS YOU CAN CHANGE

® TagS | § )| Jobs assistance by Skill circle
® LOCatIOnS Jobs assistance by _

- Skill circle | | EXCLUSIVE FOR SKILLCIRCLE
e Linked Pages & Ciossagrop { : TRAINEES
« Group Name -
« Group Type T = CAREER ASSISTANCE
e Description BY SKILL CIRCLE
e Posting Permissions S
[ Privacy Settlngs :ileshh. = Joined ~ =+ Notifications A Share = - More
e Membership Approval S p———————
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Watch Party

Face book watch party let 's you share your public videos on Facebook to a
group,
which people can watch in real-time along with other group members.

They'll be able to view and react to the video all at once,
Similar to how users can interact while watching a facebook live.

e Pay close attention to the list of invitees,

e Send out reminders,
e And make the experience worth people’s time.
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Facebook Organic Marketing

Z 0 TIPS TO GROW YOUR FACEBOOK ORGANICLY

o Like ek | I3 share ]| A Follow ]| R Save to Facebook
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postinmutpte formars 1) (@) Y [

e Use facebook live frequently.

GO LIVE

A

aa
) S

e Retain attention through post and Description

9am.&2pm

e Find your best time to post EST on Tuesday, Wednesday, or Thursday.

e Post with a gap of at-least 36 hours @
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https://podcasts.google.com/?feed=aHR0cDovL2ZiYWRzcG9kY2FzdC5saWJzeW4uY29tL3Jzcw&episode=ZjI2ZDMxMzRiMjc2NDMzMDkwMDgyNzNiM2RhNDI1N2Q&hl=en-IN&ep=6&at=1568719794337
https://www.youtube.com/watch?v=Qt5aL_MBS7A

e Focus on engagement first \a S

\
 Never resort to engagement bait ﬁ
e Make your audience feel something *.
\

 Repurpose evergreen content

e Start a contest

il Like 68K m m A Save to Facebook
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Get verified on Facebook Facebook Verification

e To verify your Facebook Page

e Go to Page's settings, go to “General.” Here,

o you'll see the option for “Page Verification”

e If you have the ability to get your Page verified.

e You'll then have the option for “instant” verification,

Timeline Filald [H: Fholos Eenls

e Ask your followers to turn on notifications Get
your coworkers engaged

e Optimize your link posts

e Try a user-generated content campaign
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+ Use hashtags the right way Too many Too less

+ Take advantage of new updates to the Facebook app

+ Focus on providing value and don’t worry about your reach

+ Let your emaill list do the tango

+ Publish videos natively on Facebook
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Facebook Ads
50 0% &

@ @% mohinisingh.in DL mohinisinghdotin@gmail.com

e o
.




Facebook has a network of 3 billion-plus active users on their platforms -
Facebook, Instagram and Messenger making it one giant virtual nation.

e Every 4th post you see on Instagram is an AD, every 5th post you see on Facebook is an AD
e An average user spends 24 minutes on Instagram and 27 minutes on Facebook

e Back in December 2017, all | was left with was Rs. 5000 and it was probably my last attempt
at saving my startup. | wanted to learn FB ADs to save my company.

o start with FB ADs with no formal training and how | have been able to use it to drive sales and
Increase traffic on my website.

Factcheck
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What are Facebook ADs / Instagram ADs

e They look like a normal Facebook or Instagram post and story and blend in your

feeds.

e They are tallor-made and suited to your interests. Eg - My Friend Is served with ADs

about Beauty Products, while | see ADs about Marketing related products.

e A person who iIs about to g

workshops, Job Portals, Hi

raduate from college will be served ADs about Online

gher Education etc

Mohinisingh.in
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Here's how to create a Facebook ad.

Taken form facebook.com itself

What's your marketing objective? .

Step 1

L] o i ) Conslderarson Conyerson

To choose the right ad objective, answer
the question "what's the most important
outcome | want from this ad?" It could —
be sales on your website, downloads of
your app or increased brand awareness.

Hesanges

@ @% mohinisingh.in D mohinisinghdotin@gmail.com

Mohinisingh.in



Step 2

Using what you know about
the people you want to reach
- such as age, location and
other details — choose the
demographics, interests and
behaviours that best
represent your audience.

There are plent of option
available to choose your
target audience form.

Mohinisingh.in

Audience
LEErrl TTEaE,

Create new Lge a saved audience ¥

Cusiom Audiences
Exclude Creale now W

Locations O Everyone in this location W

¥ United States
Q@ Include -
fidd lecations in bulk

Aoe O 1Ew - 3D w

aender O m Men Women

Lanquages )
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Step 3

Next, choose where you want to run your ad — whether that's on Facebook,
Instagram, Messenger, Audience Network or across them all. In this step, you can
also choose to run ads on specific mobile devices.

Flacements
: TR a the riall oenals | » Ficall &l
Automabs placements (recammeaendad)

Laarn mara

Edil placamants

LAl e sl
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Step 4

Enter your daily or lifetime budget,
and the time period during which you
want your ads to run. These Llimits
mean that you'll never spend more
than you're comfortable with.

Budget & schedule

Auction HFradictable reach and frequency

Budget @ | Daily budget +  $11.00
£11.00 USD

Actual amount spent per day may vary.

Schedule € # Runmy ad set continuously starting today

=at a start and end date

You'll spend no more than $77.00 per week.

Show advanced options -
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Step5

Choose from six versatile ad formats - they're designed to work on every device
and connection speed. You can choose to show a single image or video in your
ad, or use a roomier, multi-image format.

Format

Bingle image Fingle wideo Slideshow

fdd a full-scressn exparience
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Step 6

When your ad is running,

you can track performance = | All reports
and edit your campaign in oL Seare
Ads Manager. See if one
version of your ad is Jredrdowns
working better than Hovel
another, or if your ad is « Gampaign
being delivered efficiently, = Ad mat
and make tweaks and
Ad

adjustments as needed.
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Untitled report |

£ + il 1 o marrow Th [ 4ol |
ASalrics
Campaign Ad sel
w
Instagram posl Al
6093067228223
Instagram posl
093067228223
Jasper's Market - Page likes Al
6043583858623
K - 18+
6043583858623
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Sources
https://www.facebook.com/business/ads
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